United Way
of the Tri-Valley Area

Analysis of 2008-09 Campaign

Total Donors to 2008-09 Campaign 1500
Workplace Campaigns 100
Workplace Donors 1415 94%
Leadership (individual, workplace, corporate, and grant gifts) 195 13%
Designators 550 37%
Designations (designated grants, agency designations) $99,945 29%
Community Fund (undesignated grants & pledges, spec. events) $244,914.00 71%
Average Gift (not including grants, special events, interest) $192.00
Workplace campaign total $278,144 81%
Individual total $9,641 3%
Designated and undesignated grants $57,074 16.50%
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